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ά[ƛǾŜέ άhƴƭƛƴŜέOn-premise
Most Flexibility and Control

Organizations
Subscriptions/Licenses

Uniform Service
Individuals/SOHO
Ad-supported/Subscriptions

Consumer or 
SOHO focused 

offering

ά5Ŝǎƪ-ƭŜǎǎέ 
offering for 
users with 

limited needs

Enterprise 
software 

delivered as a 
service

Rich, 
enterprise 
software 

providing the 
most capability
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Advertising Platform

Brand for Information 
Content:  Portal, 
channels, video, etc  

MSN was the original 
online brand for 
Microsoft:

Information content 
(portal and 
channels) 

Services (mail, 
messenger, etc)

Search

New search brand 

Unique search 
destination page

Vertical search 
destinations (e.g. 
Maps, Health, etc)

Suite of services for:

Communicating

Sharing

Accessing 
information from 
anywhere

Across PC, Web and 
Mobile

In a safe, secure and 
private way

MSN Live Search Windows Live



7

Windows Live Messenger: More than 320 million active accounts

Windows Live Spaces:  More than 102 million unique users 
worldwide, and over 1.9 billion page views each month

Windows Live for mobile: More than 100 mobile operators in 
more than 40 countries

Live Search:  Index of more than 5 billion documents, 
400 million images and 7 million instant answers 

MSN:  Approximately 465 million unique visitors worldwide/month 

Windows Live Hotmail: More than 350 million active accounts


